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Casereport

The Duttenhofer Group
Relaunch of online shop portals on the basis of the Noxum Publishing Studio
The Duttenhofer Group is one of the leading distributors of digital imaging products in Europe. The group itself brings together 

six mail-order retail brands – DGH, DGH international, dexxIT, DIFOX, TECHNIKdirekt.de and TECHNIKdirekt.de-business. Each 

of these sales brands has its own web shop. In order to minimize the editorial work required to maintain its websites, the Dutten-

hofer Group made the decision to introduce the Noxum Publishing Studio and enlisted Noxum GmbH to take charge of the entire 

e-commerce project. 

The requirements
To produce content for the online shops in a media-neutral manner• 

To simplify the editing process• 

To put in place intelligent export functions for sending details of offers to all • 

established price comparison sites

To individualize shop and structure • design on the basis of customer-spe-

cifi c price lists

Integrated credit-card payments and hire purchase• 

The solution
Effi ciently producing and maintaining product pages using the Noxum • 

Publishing Studio

A multilingual, XML-based content management system with versioning • 

and a highly automated publication system for web formats

Linking in the merchandise management system through integrated func-• 

tions in the Noxum Publishing Studio

Integrating the CompuTop payment system to prevent payment failures • 

for credit-card transactions

Managing customer profi les with data-export tools and shop management • 

via the Noxum online shop portal 

A modern server system based on the Microsoft .NET platform• 

Load-balanced, multiple servers for high performance and easy scalability • 

The result
Processing times reduced by more than 70%• 

Higher-quality product descriptions• 

Quicker reactions to market requirements• 

Signifi cant cost savings• 

Excellent performance• 

Separation of concerns: each employee does only what they do best• 

Content can easily be reused• 

"When it comes to implementing the various sales strategies for our 

mail-order retail brands, a flexible and user-friendly e-commerce plat-

form is indispensable. With its shop solutions and know-how, Noxum 

GmbH provides us with everything we need.  This gives us an impor-

tant competitive advantage for the future."

Marcel Tully, Managing Director of the Duttenhofer Group

 Features (excerpt)
A shopping basket with "wish lists"• 

An unlimited number of favorite lists in the B2B shops• 

Failsafe credit-card payments• 

Generic data exports can be compiled on an individual basis• 

A web interface for producing and modifying product descriptions• 

Multi-domain capability• 

Supports an unlimited number of shop language versions• 

Customer area with registration and profi le management• 

An easy-to-use product comparison function• 

Product attributes from the merchandise management system, e.g. "bar-• 

gain buy", "new out", and management of website structure and layout

Interfaces to ERP via SOAP • 

Fine-grained user and rights management• 

A redundant, replicated database server system• 
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The situation
With its six sales brands, the Duttenhofer Group generates an annual turn-

over of more than 300 million euros. Given that its wholesaling and retail 

activities focus on Europe, its online business is a particularly important tool. 

In order to ensure effi cient work processes, the e-commerce team headed by 

Bernd Jaeger planned to introduce a new, content management-supported 

system to manage shop content.

While drawing up the performance specifi cation, the principal requirements 

soon became clear. The system needed to offer media-neutral data manage-

ment, to be linked in to the merchandise management system and to handle 

credit-card and hire-purchase transactions. It should also allow any content 

entered to be used both on the Internet and for catalogs and leafl ets.

It was particularly important to ensure "perceived" high performance in the 

eyes of the customer. Pages must be set up quickly and the search function 

must deliver results promptly. "The online customer expects rapid page set-

ups and user-friendly navigation," explained Marcel Tully, Managing Director 

of the Duttenhofer Group.

"Thanks to a sophisticated caching mechanism and a well-thought-out load-

balancing strategy, we were able to achieve extremely high performance."

A day in the life of an online editorial team
Before the new system was introduced, the shop editors made all necessary 

changes in the HTML documents. The major disadvantage of this solution 

was the fact that layout as well as structure and content were mixed up in 

a single document. "This cost us a great deal of time.  Although this system 

works for small Internet sites, it is not suitable for our highly-branched shop 

structure. With 30,000 articles in six web shops and up to eight languages, it 

was virtually impossible to make comprehensive changes to layout or struc-

ture," said Bernd Jäger, head of e-commerce for the TECHNIKdirekt.de sales 

brand.

In view of the amount of time required and the large number of errors when 

editing the product pages, this system was no longer sustainable. What is 

more, functions such as price list control for shops, downloadable product 

data sheets or article comparisons were completely out of the question.

Editing times reduced by more than 70%
Nowadays, product descriptions are stored in a media-neutral format in a 

product information management system (PIM) which was specially devel-

oped for Duttenhofer. The Noxum Publishing Studio content management 

system assists editors in producing additional content such as article boxes 

or teasers. Product data such as prices or article numbers are read directly 

from the merchandise management system and automatically combined with 

product descriptions and additional content from the editors. 

By using single-source publishing, product descriptions can be published in 

an extremely wide range of output formats. The company's employees can 

also concentrate on their own specifi c duties. "Each employee is fi nally able 

to concentrate on what they do best and the Noxum Publishing Studio links 

everything together," added Jochen Kernwein, technical e-commerce man-

ager at the Duttenhofer Group. Once the project was complete, the more 

effi cient deployment of staff had an immediate positive effect on the cost 

structure of the entire company group.

The football heroes of 2006
It is now possible to react more quickly to events such as the Football World 

Cup in 2006. If the marketing department comes up with ideas, they can now 

be put into practice spontaneously. For example, a sales campaign which 

has been successfully launched in one of Duttenhofer's online shops can be 

publicized in another of its shops in no time at all. Only minimal changes must 

be made because the content is automatically incorporated into the layout 

and page structure of the other shop. Noxum's solution is so fl exible that the 

infrastructure for introducing a new language version can be put in place in 

less than two hours. It usually takes less than four days to relaunch a shop 

with a fully redesigned layout. A new shop can be set up in only half a day. 

"If we wish, we can spontaneously launch a new sales campaign or a World 

Cup competition in one or more of our online shops," added Bernd Jaeger.

Credit cards, hire purchase and other features
The system allows credit-card payments on the shop pages and provides 

the option of hire purchase as well. This function is embedeed within the 

shop pages. Every user can register and then set up not only the obliga-

tory shopping basket but also a "wish list" with articles they are looking to 

purchase in the near future. It is even possible to manage the article base 

and customer-specifi c price lists on the basis of the user profi les stored on 

the system. The integrated phonetic product search feature makes it easy 

for customers to fi nd articles even if they are not sure of the exact spelling. 

An additional convenient function allows them to compare these articles with 

other selected products.

"We can now offer our customers real added value in our online shops. With 

convenient payment functions, rapid page set-ups and targeted online mar-

keting, we are well equipped for the future," said Marcel Tully, summing up 

the success of the project.


