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Casereport

NürnbergMesse GmbH
Relaunch of web systems and enterprise content management
NürnbergMesse manages a total of 30 large websites via a single system
By introducing the Noxum Publishing Studio, NürnbergMesse has put in place a central enterprise content management system 

for maintaining its websites. Data from NürnbergMesse's various web systems can now be brought together, maintained online 

and stored in a media-neutral manner. NürnbergMesse now manages a total of more than 30 large websites via a single system.

The aims of the project
To put in place a coherent system for managing data in a flexible, up-to-• 

date manner

To redesign its existing online services• 

To relocate its publication processes in-house• 

To integrate external content into its own web system• 

The solutions
Managing all content via a single system – the Noxum Publishing Studio• 

Managing data in "native" XML, whilst segregating layout, content and • 

structure

Integrating external databases (such as the trade fair management sys-• 

tem and content broker news)

Maintaining data online and in-house, with defined roles and users• 

Automatically generating offline versions for stand-alone systems offering • 

information for visitors

The result
An enlarged, up-to-date and better structured information base• 

Universally consistent information as regards corporate design on all 30 • 

websites and in the visitor information system

Employees can produce editorial content themselves• 

Categorized information oriented toward specific target groups• 

Reduced outlay when preparing large online presentations for new or • 

regular trade fairs – external data and information units required on a 

number of occasions can simply be added 

"Close relationships are built on trust.

This trust results from the success and satisfaction of our customers. We 

therefore aim to win the trust of our customers through everything we do. To 

achieve this, we need fair-minded people who work together as partners and 

are committed to making our events a success."

NürnbergMesse GmbH

NürnbergMesse is delighted with its new system
"The Noxum Publishing Studio brings together a wide range of information 

from various sources and websites and offers a genuine pool of information 

for visitors, exhibitors and journalists. Structured project planning, efficient 

scheduling and our good working relationship with Noxum GmbH have made 

it much easier for us to introduce the system."

Petra Weinzierl, head of the new media department at NürnbergMesse
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The relaunch of a web system

NürnbergMesse manages over 30 websites via a single system

The name NürnbergMesse has long been synonymous with highly special-

ized trade fairs at an international level. Indeed, NürnbergMesse sees itself 

as a specialist for specialists – service, customer satisfaction and the trust 

which results are the cornerstones of its success. "In an era where commu-

nication is becoming increasingly mechanized, trade fairs provide a valuable 

opportunity to establish new business contacts," said Petra Weinzierl, head 

of the new media department at NürnbergMesse. If a marketing system is to 

get this message across, there must be a reliable information system which 

meets these requirements in full.

The old system and the innovative solution
The previous, individually developed editorial system had become outdated. 

It was too rigid and inflexible and was no longer able to offer the necessary 

scalability and performance. An agency had to assist in entering content for 

the web and there were few possibilities for expanding and redesigning this 

content at a later date. 

A clearly structured IT solution which allows data to be collected from as-

sociated databases was needed in order to simplify the company's IT work. 

NürnbergMesse's entire online services were also in need of redesign.

These problems were solved by introducing the Noxum Publishing Studio 

from Noxum GmbH, a software company and IT service provider based in 

Würzburg, Germany. With its segregation of layout and content, its logical 

presentation and its excellent value for money, Noxum's XML-based system 

provided the compelling solution.

Implementation
The first phase of the project, which involved relaunching the NürnbergMesse 

website as the main service and linking it to external databases, was complet-

ed within four months. The equally large websites of the 29 specialist trade 

fairs then followed. Thanks to well-structured project planning and a close, 

constructive collaboration, Noxum and the new media department were 

able to complete the project within 18 months. "In spite of the tight sched-

ule, we managed to meet all of the deadlines during each project phase," 

said Weinzierl. Thanks to functional transition solutions, the switch from the 

old to the new system took place gradually and without any problems. No 

signs announcing maintenance work were needed on the websites. Nürn-

bergMesse's website took on a standardized, attractive appearance and now 

provides a wide range of services.

A worthwhile investment
Various editorial teams from the new media, personnel and communication 

departments now enter content into the Noxum Publishing Studio on a day-

to-day basis. With its greater flexibility and high-performance user interface, 

the new system increases efficiency and ensures that information is kept up-

to-date.

The fact that the same content can be used on a number of occasions consid-

erably reduces workload. If the editors wish to offer Internet users the same 

content at a number of locations, they can do so via a central master site. 

For example, a map showing directions can be used on a number of differ-

ent websites. Any changes made centrally take effect throughout the system. 

NürnbergMesse can therefore be certain that exhibitors, visitors and journal-

ists are able to access up-to-date, well-structured and targeted information at 

all times without having to sift through various categories first. 

Large online presentations for new or regular specialist trade fairs can be 

produced with a great deal less effort. After all, external data such as trade fair 

data from the trade fair's management system and reusable information units 

can simply be added and automatically updated. "We have already been able 

to reduce the costs of the individual trade fairs," said Weinzierl.

A look into the future
Having successfully set up an interactive online portal for the CCN Congress 

Center Nürnberg, NürnbergMesse is now planning to develop the system 

further. It is looking to relaunch its press database and is hoping that the in-

novative product center set-up for a previous trade fair will set an example for 

other trade fair websites in the future. Thanks to the Noxum Publishing Stu-

dio, NürnbergMesse has everything it needs to optimize its customer focus 

on a permanent basis. The results have been very impressive indeed.


